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' inivcrsit) ' , 
she now works ns ü t 'rtt¡sultant to companics and agenciß. L),n can be contdcted at klarke@tthontt.cont.au.

sP0il$0n$HP EtrP0$ED
-laving scored a sizeable chunk of Australia's advertising spend, companies are real¡stng that sponsorship is a valuable
rìarket¡ng tool in rts own rrght, says Lyn Clarke
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